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BROWN MAFIA



THE WHEEL
OF INTEGRATION

DUE TO THE EVER

CHANGING MEDIA LANDSCAPE,
THE MEANING OF INTEGRATION
IS CHANGING VERY FREQUENTLY




ALONG COMES BROWN MAFIA

A Modern Day Integrated Agency With Modern Day Innovative Solutions



Innovating With Top Brands

Clients We Are Serving And Served In Different Scope
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BROWN MAFIA MARKS THE SPOT



BRAND
CAMPAIGNS




Project Name:

Marks Active School

* Platform: YouTube

* Volume: 6 Seasons (4 Episodes/
Season)

* Timeline: 2021-2023

* Brand: Marks Active School

* Agenda: Increasing parent-child
interraction during the lockdown
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https://youtu.be/1cz9DiikYIs?si=L0Zv5tbdrcEUsemA
https://youtu.be/KNxdaMFv1e8?si=fVo1bgtx0WU5i8x9
https://youtu.be/hgszodNJeH0?si=M3Vv4Qzz9sJYZNa4
https://youtu.be/LrbJqWgj8Uo?si=BCg1AnX-9kGevdnV
https://youtu.be/S-5WTbwzM1s?si=aa_8tDftK0MnDac1
https://youtu.be/VAMBo3E86A0?si=NHHtFYzpQt7PD2zd

Project Name:
Cashless 1000 KM Ride

* Platform: Facebook

*Volume: 1

* Timeline: 2023

* Brand: Bikoshito Bangladesh

* Agenda: Establishing a cashless
journey throughout the cross
country cycle marathon



https://www.facebook.com/bikoshiotobangladesh/videos/1048768839704894

Project Name:
bKash Cashless 400 KM

* Platform: Facebook/YouTube

*Volume: T

* Timeline: 2023

* Brand: bKash

* Agenda: Establishing a cashless
journey throughout the 400KM
cycle marathon
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CASHLESS



https://www.facebook.com/100063679085310/videos/638897821377186

Project Name:
Robi Elite Club

* Platform: Facebook

*Volume: 1

* Timeline: 2022

* Brand: Robi

* Agenda: Utilizing influencer to
promote the perks of robi elite
club



https://www.facebook.com/RobiFanz/videos/1157735881820964

Project Name:
r-ventures 3.0

Investment Day
* Platform: YouTube/Facebook

*Volume: 1

* Timeline: 2023

* Brand: Robi

* Agenda: Promoting and
encouraging the local
entrepreneurs



https://www.facebook.com/rventures2017/videos/189876550417844

Project Name:
r-ventures 3.0

Semi Final

* Platform: YouTube/Facebook

*Volume: 1

* Timeline: 2023

* Brand: Robi

* Agenda: Promoting and
encouraging the local

entrepreneurs
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Chief Commercial Officer

Shihab Ahmad

Robi Axiata Limited



https://drive.google.com/file/d/1KBafX9H12ciRhn95CvYOmlYl21F3GuAx/view?usp=sharing

Project Name:
r-ventures 3.0 : The

Journey of the Finalists

* Portraying the impact of r-ventures
on current and previous winners
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https://drive.google.com/file/d/1Yan21DUAtzv6O8jy147kpDQk1EaIOui-/view?usp=sharing

Investment Winner, r-ventures 3.0

Dokaan

Investment Winner, r-ventures 3.0
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ventures

Investment Winner, r-ventures 3.0
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YOUR CAMPUS

Investment Winner, r-ventures 3.0
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Investment Winner, r-ventures 3.0

Investment Winner, r-ventures 2.0



https://drive.google.com/file/d/1MI-tSxyvZsnd-1Gzwho3-suHw3TZkZQW/view?usp=sharing
https://drive.google.com/file/d/1gj96y_dxS41v5iVFsw1xNUV4JU_4U7jz/view?usp=sharing
https://drive.google.com/file/d/16mQVS4qHkasivz_8LgW739HHHOS2bQUN/view?usp=sharing
https://drive.google.com/file/d/1ZiLtvta3t2TElgP_rye6pXalXWGhSMs2/view?usp=sharing
https://drive.google.com/file/d/1uP9KUYFQWdlZqWd4fZgmeTcFggeSRtlX/view?usp=sharing
https://drive.google.com/file/d/12JSf8fyspZddLFWSeurQaQHaiVzKjYr8/view?usp=sharing
https://drive.google.com/file/d/1N_gkJtQnNMbaYCy2BgydnhW8KWcYn27r/view?usp=sharing
https://drive.google.com/file/d/1i-maf9kvYnMg6Bh5Nwc14QcZ08xzW2Ad/view?usp=sharing
https://drive.google.com/file/d/1XAFl7LsuY6Bq8Yw5aqhKqcW4mjq-v3Bp/view?usp=sharing

NEW BRAND
BUILDING
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MIDNIGHT DESIRE
Winger is a cloud kitchen that aims to fulfill people’s late-night desire for fast food. As the
night owl culture in Bangladesh hasn't fully bloomed yet this is an outlaw brand that tries to

serve the rebellious night owls as an agency. The task was to establish its outlaw persona to
the mass audience of the brand
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DIGITAL MEDIA
CAMPAIGNS &
PERFORMANCE
MARKETING




Thrift Stores

Bangladesh

Thrift Stores Bangladesh is the first online thrifting platform in Bangladesh where people can
buy and sell used fashion items and books. As the mass audience of the country is yet to fully
understand the concept of thrifting, as an agency the main goal is to establish the core
reasons to thrift and why everyone should do that on be half of the brand



Thrift Stores

Bangladesh

Thrift Stores
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EMERGING MEDIA
SOLUTIONS




INFLUENCER MARKETING

Every day, 1.5 quintillion bytes of content are produced on the internet. Even though the
variation and channels have altered over time, the worth of content remained constant.
Marketers all over the world have capitalized on its value throughout history. In this age

of bite-size videos, influencer marketing has become a medium to reach people with
brand stories and offerings



INFLUENCER MARKETING



https://brownmafia.net/wp-content/uploads/2022/07/Influncer-3-Suchita.mp4
https://brownmafia.net/wp-content/uploads/2022/07/Influencer-4-Carol.mp4

FACEBOOK STATIC CONTENTS
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For Enquiries
+880 1952 148 953
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THANKS

www.brownmafia.net



http://www.brownmaﬁa.net/



